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MOST TRUSTED MEDIA
(Net Trust Index 2022)

Source: EBU based on Standard Eurobarometer 94.

EBU Media Intelligence Service –Trust in Media 2022

Radio

TV

Internet

Social networks

Written press

Country not included









Live commercial radio
On-demand music (free with ads)
Podcasts (non-BBC)
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Engagement Memory encoding

Source: Hear&Now



Live radio On-demand
audio

TV General web
browsing

Personal
comms

Social media Published
brands



Source: Radiocentre Building Shelf Awareness 
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TV Radio Print Online OOH











Multiple times per week Once a week to Once a
month

Less than Once a month Never







 I have more time/opportunity to listen to
the radio than I did before

Keeps me informed

News about my area

Improves my mood

It keeps me company

I can play it in the background while
working



When I hear something on the radio, I will
often look it up online







54.723.198

83.383.559

2020 2021

+81%

Total Radio Investment £776,834,166 £940526054                     +21% Y-o-Y












