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radio is evolving to be a digital audio medium

S o u r c e :  R a d i o c e n t r e I r e l a n d  - S o u r c e :  J N L R  2 0 2 1 - 2  C o r e  I n t e r v i e w - ( J u l ’ 2 1  t o  J u n ’ 2 2 )
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radio is evolving to be a digital audio medium

S o u r c e : M i d a s  – W i n t e r  2 0 2 1  ( R a j a r ) ,  U K
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“



Radio is a hands-free, eyes-free 
medium present in unique moments 
throughout the day. 
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Radio No radio

1 €
Spend on 

radio

4,9 €
Generated 

https://bit.ly/egtabite378

http://www.egta.com/egta_bites/egta_bites_290_21022020/index.html
https://bit.ly/egtabite378
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S o u r c e : A u d i o e f f e k t ,  R O I  C o u n t e r  ( G e r m a n y ) ,  
h t t p s : / / w w w . a u d i o e f f e k t . d e / c a s e s /  





TV

Online audio

Out-of-home

https://bit.ly/egtabite290
https://bit.ly/egtabite303


S o u r c e s : E k i m e t r i c s 2 0 2 1 - https://bit.ly/egtabite378

https://bit.ly/egtabite378


S o u r c e s : N i e l s e n  M e d i a  I m p a c t  ( 2 0 1 9 )
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77% 86%

No radio ads Radio ads

+11,3%

S o u r c e :  B u i l d i n g  S h e l f  A w a r e n e s s  – R a d i o c e n t r e U K

25%
33%

No radio ads Radio ads

+33,1%
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Radio delivers up to:

S o u r c e s :  
*  R a d i o :  L e a d s R x s t u d y  o f  6 2  d i r e c t - t o - c o n s u m e r  a d v e r t i s e r s ,  N o v e m b e r  2 0 1 7 - N o v e m b e r  2 0 1 8 , l i n k
* *  L e a d s R x  a n d  i H e a r t M e d i a  A u t o m o t i v e  R a d i o  A t t r i b u t i o n  S t u d y ,  2 0 1 9 .  N  =  3 1 0  a u t o m o t i v e  a d v e r t i s e r s  
i n  1 0 0  m a r k e t s ,  1 9  b r a n d s ,  J a n  2 0 1 8  - M a y  2 0 1 9 , l i n k
* * * M e a s u r i n g  r a d i o ’ s  a b i l i t y  t o  d r i v e  w e b  c o n v e r s i o n s  – T a l p a ( N L )

https://www.westwoodone.com/2019/09/18/westwood-one-becomes-first-national-audio-platform-to-select-leadsrx-attribution-for-cross-channel-advertiser-measurement/
https://leadsrx.com/automotive-study
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Radio helps brands to grow – the high reach of radio combined with its 
mood-enhancing effect on listeners brings brand-building messages 

across.
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No jingle Jingle No music Music No sonic identity Sonic identity



Radio helps brands to grow – the high reach of radio combined with its 
mood-enhancing effect on listeners brings brand-building messages 

across.



•

•

•

•

•

w w w . e g t a . c o m

https://cli.re/AudioCollection
https://www.flipsnack.com/paulinakott/egta-collection-of-creative-radio-audio-campaigns-vol-ii/full-view.html
https://www.flipsnack.com/paulinakott/egta-collection-of-creative-radio-audio-campaigns-vol-ii/full-view.html




w w w . e g t a . c o m



w w w . e g t a . c o m



w w w . e g t a . c o m










