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Who are they ?Gen z ARE:
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AUDIO landscape IS evolving...
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AUDIO landscape IS evolving...impacting consumption & business



radio audience is declining OVER THE 5 YEARS...

Source : egta – Radio Focus



radio audience is declining OVER THE 5 YEARS...
And even more on gen z

Source : egta – Radio Focus



GEN Z ARE heavy audio users
but prefer Streaming to live radio

Source : Audio Observer 2021 –Monday-Sunday –All Day –Total Belgium

18-64
5h29min 

70% on live radio



GEN Z are mainly LISTENing TO AUDIO ON THEIR Smartphones

Source : Audio Observer 2021 –Monday-Sunday –All Day –Total Belgium



Global increase of SMART SPEAKERS penetration
And music is the most widespread use

Source : AudienceProject Insights 2020



Gen z: radio consumption in Europe

• Still listening to radio

• Declining radio reach and time spent listening

• Greater decline vs total population 

• Lower share of radio listening

• Streaming services vs live radio

• Smartphone is the preferred device

• Smartspeaker is the new radio set @home





AVTORADIO – Radio YOUTUBE CHANNEL
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#Chooseradiotiktoker
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tipik– a new transversal project 
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Mnm - future proof app 



bbc – ‘bbc sounds’ app
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SKIP FM – PERSONALISED RADIO STREAM
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VRT: by listeners for listeners
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HOW TO attract gen z
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And...
be prepared for 
gen Alpha
(born after 2010)




